Rhetorical Tools 1
	
Evidence—This is proof that already exists.
	
Examples—These are specific occurrences you can use to support your points.

	
Appeals—This is where you create connections with the listener.

	
Facts—verified; verifiable bits of knowledge
	
Anecdotes—short accounts of a particular event
	
Logic—intellectual reasoning

	

Statistics—numerical data
	
Scenarios—imagined events; hypothetical
	
Value—general worth or importance such as fairness, justice, honor, kindness

	
Testimony—eyewitness accounts

	
Allusions—references to current events and popular culture
	
Need—basic human requirement

	
Authority—experts in the field

	
Illustrations—graphic representations
	
Emotion—sense of joy, fear, sorrow, etc.

	

	
Narration—using stories to persuade people and help them appreciate the value of an idea
	
Character—personal nature of the writer:  integrity, experience, wisdom

	
	
	
Humor—an effort on the speaker’s part to engage the audience with a funny story, joke, etc.



Rhetorical Tools 2

	
Organization—This is when the author uses the order of items for an intended effect. 

	
Language—This is the use of different types of language.
	
Speaking Skills—This is how the speakers comes across to his/her audience.

	
Repetition—repeating certain phrases, syntax, or other elements
	
Figurative Language—simile, metaphor, etc. used to suggest imaginative connections between ideas

	
Voice—this is how the speaker uses his or her voice to emphasize points, the rate of speaking (not too fast, not too slow), and show level of engagement (interested, passionate)

	
Headings and Subheadings—these are  the titles for each section and/or subsection
	
Description—giving specific and sensory details to the listener, which prompts a listener to experience a topic and so accept the ideas that the speaker offers
	
Gestures/Movement—this is how well the speaker him/herself is animated.  You need to find a balance between too little and too much.

	
Reiteration—when the author comes back full circle to where he/she began.
	
Dialogue—discussion between two or more people can make an item more real and engaging to the listener
	
Eye Contact—it is important for the speaker to make eye contact with his/her audience so the speech feels personal to the listener

	Comparison—when the speaker puts two items side by side to note either the similarities or differences or both
	
	



